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MISSION
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U OF T ENTREPRENEURSHIP OBJECTIVES

Create the next generation of global entrepreneurial leaders and innovators, and help to bring their innovations 
to market, maximizing the impact of U of T talent and research on the local and global economy through: 

1. Talent recruitment and skill development 

• Attract and recruit potential and current students from all disciplines to explore, engage, and 
experience the opportunities in our ecosystem 

2.   Supporting, accelerating and growing high-impact startups

• Help startups throughout all stages of growth via a comprehensive suite of incubator programs, funding, 
space, regional and global partnerships, and other supports to bring their innovations to market 

3. Helping startups go global through global connections, expertise, experience and opportunities

• Extend global reach and entrepreneurial opportunities for current and alumni startups through 
international partnerships, initiatives and programs
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• The University of Toronto Entrepreneurship community of 10 incubators across 3 campuses is a 
leading engine for research-based startups in North America, and in the global top 5 for university-
managed business incubators (UBI Global). 

• Over the past decade, 500 companies generating more than $1 billion in investment have been 
launched. 
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U OF T ENTREPRENEURSHIP
COMMUNITY IMPACT



STUDENT AND STARTUP SUPPORTS
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ENTREPRENEURSHIP ACTIVITIES

Whether students are brainstorming, researching, prototyping, pitching, or scaling up, U of T has mentors, 
resources, and learning opportunities to support them at every stage of their entrepreneurial journey.

Courses

• 183 entrepreneurial courses offered during the 2018-19 academic year

• 91 graduate courses, 83 undergraduate courses, and 9 extra-curricular courses

Events

• 300+ entrepreneurial events with 30,000 attendees annually across U of T’s 10 incubators

Other co-curricular supports

• University of Toronto Libraries (St. George and UTSC) supports campus entrepreneurs with proprietary 
databases and tools, custom research support, workshops, and more.

• The MADLab is devoted to accelerating mobile software development.



STUDENT AND STARTUP FUNDING SUPPORTS
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ENTREPRENEURSHIP ACTIVITIES 

• RBC Post-Doctoral and Graduate Fellowships – $50,000 per 
fellow 

• RBC Prize for Innovation & Entrepreneurship – $50,000 in prizes 
annually

• U of T Sustainability Innovation Prize – $15,000 in prizes

• Fred Reilly Award – $3,500

• Provost Funding fellowships offered through all 10 specialized 
incubators

• Connaught Funding – up to $100,000 to help with tech 
development and commercialization

• True  Blue Funding - $5M



ONRamp
@ U OF T ENTREPRENEURSHIP
Growing demand for ONRamp’s event, co-
working and meeting space:

• 695 members with 325 using space 
weekly

• 24 startups with assigned workstations 

• 131 events with ~5200 attendees and
24 partners since opening

• 4 university partners

ONRamp, Banting and Best buildings:

• 54 startups total located buildings 
including 9 startup tenants

• 16 other tenants including 
commercialization partners
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KEY SUCCESSES 2017-2019

• Ranked 4th globally in university-managed business 
incubators by UBI

• $600K OCE Campus-Linked Accelerator (CLA) funding 
for 2018-2019

• Launched ONRamp, 15 000 sq feet shared co-working 
space for entire community 

• Launched two annual innovation and entrepreneurship 
integrated marcom campaigns with Brand Marketing

• Successful 2nd and 3rd annual U of T Entrepreneurship 
Week

• Launched $5M True Blue Fund with Advancement
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U OF T ENTREPRENEURSHIP



U OF T INNOVATION & ENTREPRENEURSHIP CAMPAIGN
OVERVIEW:

• 2019 campaign launched on March 11 with 
creative concept ‘This is the place’ 
highlights U of T’s ability to spark new and 
revolutionary ideas when different 
disciplines converge

• More ambitious than the 2018 campaign, 
the fully integrated omni-channel initiative 
features 11 startups; leveraging paid, 
earned and owned with focus on digital 
marketing

• Runs from March (U of T Entrepreneurship 
Week) through to May to capture global 
tech audience coming to Toronto to attend 
Collision
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ENTREPRENEURSHIP CAMPAIGN CREATIVE



U OF T ENTREPRENEURSHIP WEEK
MARCH 18-22, 2019

• 33% bigger than 2018 with 4700 attendees at 31 events 
across 10 incubators

• True Blue EXPO: 60+ showcasing startups; 3000+ 
attendees from around the GTA

• RBC Speaker: Michael Katchen, WealthSimple Founder



TECH CONFERENCE PARTNERSHIPS
COLLISION  IN TORONTO  MAY 20-23, 2019

• This is the place branded booth in key location across from main 
stage

• 400 tickets for U of T innovation community
• Geo-targeted digital campaign and airport ads to reach Collision 

audience
• 13 U of T startups accepted to exhibit 
• 5 U of T Innovation Tours scheduled from ONRamp for global 

audiences and potential industry research partners
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SCHWARTZ REISMAN
INNOVATION CENTRE

SCHWARTZ REISMAN INSTITUTE 
FOR TECHNOLOGY AND SOCIETY

13


	Slide Number 1
	U OF T ENTREPRENEURSHIP OBJECTIVES
	U of T Entrepreneurship activities 
	U of T ENTREPRENEURSHIP
	ENTREPRENEURSHIP ACTIVITIES
	ENTREPRENEURSHIP ACTIVITIES 
	Slide Number 7
	U oF T ENTREPRENEURSHIP
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Schwartz reisman�innovation centre��Schwartz reisman institute �for technology and society

